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(‘. / L IAA Latvijas Investiciju un attistibas agentura
Investment and Development Agency of Latvia
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The goals of the Tourism Marketing
Strategy 2018-2023 are to achieve a
unified approach towards
communicating Latvia as a tourism
destination, as well as to strengthen
our competitiveness.

The strategy Is based on the Latvian
Tourism Development Guidelines and
In consideration of the latest market
trends, research and stakeholder
Interviews.
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Goals

Key performance
Indicators as per the

Latvian Tourism An increase in

Development Guidelines: An increase in the An increase in the hotel occupancy
number of foreign average spend by rates outside the
overnight visitors foreign tourists active leisure travel

season
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- Priority tourism
products



CULTURE NATURE HEALTH BUSINESS




& p }?‘ ‘,[I, .,Y:'L
5,: o ,,1,.,’714 o




HEALTH CARE
EXPORT
DEVELOPMENT
PLAN 2019-2023

ANNUAL HEALTH
CARE MARKETING
PLAN (LIAA)

LATVIAN HEALTH
TOURISM
CLUSTER

WWW.HEALTHTRAVELLATVIA.LV
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« LITHUANIA
« ESTONIA
« SWEDEN
« NORWAY

« USA

HEALTH TOURISM
TARGET MARKETS
. RUSSIA 2021

* UNITED KINGDOM
* |IRELAND
 ISRAEL

« UKRAINE
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TRADITIONS
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MEDICAL
TREATMENTS
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Health Tourism Promotion



Media trips, influencer collaborations, FAM tours




Dissemination of information,
promotional materials




Digital Marketing & Social Media Campaigns
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