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Passport GMID from Euromonitor International is an integrated online information system providing
business intelligence on industries, countries and consumers.

Understanding the homepage
The homepage provides an overview of the latest industries, countries, consumers and companies information.

SEARCH
Menu Search
Text Search

Browse Analysis

Search allows you to find data using either:

Menu Search: find data by selecting categories or countries from the hierarchical menu
» Text Search: find data using keywords

Browse Analysis: find the latest reports, comment and other analysis we offer

Click here for contact
details of your local
office and training
materials

View a short online
demonstration on how
to navigate the site

Return to your homepage ——»

from anywhere on the site

These links allow you to
quickly search for data
using the menu search. The
categories you see are related
to the page you are viewing
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My Heme >
Welcome HeLe @
e 3 category Watch: Multinational brewers turn to Asia-Pacific to > - Access research you
e boost vo\um:as . ‘ . s =R have saved to your
F with volume sales stagnating in many of the major traditiona 1} |
Sefvicsimsrkets besr drinking markatsgqlnha?\yj hrawirs are pmrjmg their hopes @\ Getting started personal account
e i = on Asia-Pacific. As well as being the largest market for beer ¥ Click here for a quick tour of the site
Economic indicators
B s ernfiarmrens i Latest Reports =]
i m « Food Packaging - Crozce
Gousmment k Ll = Health and Wellness - Nutritionals - Serbia and Muntenegn}_\ the hel
Health Company Watch: Expansion in argentina boosts Unilever performance = Nutritionals - Poland .CCeSS ene p
Fouseholds and homes Laundry care in Latin Americs farms ane of Unilever's [eading porfolios. 1 apena a5 - Dispesatle Paper froducts - benmarte 1€ aN glossary
Industrial outpur and sarichilture 2007, the company gained approximately one percentage point in the Latin .
e ‘ armerican laundry care markst, bringing ita.. = Away-from-home Disposable Paper Products - Denmark Of tErms
Leisure and lifestyles = Cottan Wool/buds/pads - Denrmark
Pepulation 2nd people more headlines... . cacyGroup Ltd - Travel and Tourism - Waorld
I Comment <& . ism -
SaTeTEe = = Ryanair Holdings Plo - Travel and Tourism - Waorld
Consumer expenditure Enduring icons: The real consumer duratiles... = Toilet Paper - Denmark
Consumer megatrends Trends come and go, as fickle as the mind of & wilful teenager, But there are some brartds et Danmark 4/S - Disposable Paper Products - Denmark
Consumer segmentatien that have stood the test of time, transcending generations and cultures. Your.., from Global more reports...
Finance Consumer Trend Manitaring
el Hurgary: Country Pulse
:‘:::r::ws ) ibetus Hot tapics in June 2008 — Print media approaching journey's end, Hungarian workers stil| fed
e up at work and Majority feel life was better under communist rule.... from Global Consufier . .
Trand Monitaring Click here to view
Leisure and lifeseyles
Poapulation and people Ireland: Country Pulse all reports
Transpore Hat topics in June 2008 - Children should be able to choose their own religion, Changes |n
SEARCH COMPANIES [S] attitudes to abortion and Helping more people break the smoking habit.... from Global
- Consumer Trend Manitaring Insightful t
USA: Country Pulse nSIg ul commen rom
[ Global brand ounsr Hat topics in June 2008 - The deep impact of recalls, The hard road towards analogue Tv expert analysts
[Draational brand swner doomsday and A trip to foreign pharmacies.... from Global Consumer Trend Monitaring
EESRCHIBRAENSTS) = Group Tv viewing - the role of snort in gathering cansumers around the bax and
Rl s other TV trends
;::;":n":pmmu Today is an interesting peria for television. While waekly family viewing events are
e incressingly & thing of the past, and TV viewing is increasingly persanalised and fragmented,
this year's rich... from Global Consumer Trend Manitoring
Slobal Reports more comment.
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The navigation bar provides quick access to the latest research

Industries: access to comment, key trends

and latest reports

Countries: access to economic, demographic

Com
for ¢

. . Click here to access all comment
panies: access to comment and profiles

ompanies analysed across industries

Geographies: consolidates all industry,

and marketing statistics, reports and comment country and consumer information for each
country or region

for up to 205 countries

Consumers: access to statistics, reports and
comment on consumers

www.portal.eur



Searching for data
The Menu Search allows you to access all of our data by selecting categories or countries from the hierarchical menus.
The number of menus to select from will depend on your subscription and type of search being carried out.
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Select categories mm.-.mam
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My Home = Search =
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L Menu Search nere @
These SymbOIS indicate ———»| KEY SELECTED ITEMS =
the content available for BRI e o 2] categories
different categories T Y smes T i Ol aomamar markats @ Your selected J Ko
@[] Industrial markets 2 @ categorles are ” S;::ts
£ [ Sarvics markets @ listed here > Gigaretces
5| Countriss and consumers o condenee.
&[] Econamic indicators & @ 3 Deaths from diseases of respiratory system
[ Annual rates of inflation B2 3 Deaths from chronic liver diseases
click the icon to expand - O] Balance of payments B 3 Houszhalds with & menthly dispessble
. . it [] Business environment B incoms ouer US$2,000
categories in the menu [l Consumer confidence B i
[ Consumer expenditure BEE @™ P> E i @ i ¥ Househalds witha monthly disposable
i [] Consurner prices and costs 32 . F income over US$E,000
PR Indicates statistics, reports, 5 Popuin 304 1 onury £
. [ Foreign direct investrment (FDT) B comment and sources are )’Efjo:u:;m a:e: e
1 Oeor @B available  Hestih
Double CI'Ck a Category name [ Gross national income (GNI) E B
. #-[] Government expenditure B B
to select all subcategories at  Dlincome B B
one level below [ Annual arass income & 8 Click the: icon to
[J Tax and social security contributio delete categories from
#-[0 Annual disposable income BE B <
40 Poverty B your selection
1| Savings

[ Energy and envirenment B

[Finance @

[ Foreign trade B @

Select the category checkboxes [ Government Click EESG] to select

to add them to your search [ esitn SE & countries and regions

B[] Households and homes B
query e Industrial output and agriculture
B-[J1T and communications B
. [ [ Leisure and lifestyles B @ [-]
You can also search for items g Lol
in the hierarchy using the o i @iy F ]
. . bowt nal (it diti 22008 E |
find category function Aot femst
STEP TWO S ]
Select countries Passport GMID ;
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My Horne > Search >
Menu Search HELP @
Predefined geographical e Toee ]
. . All countries ategories
selections are listed here. i Owerd BEE * Baer
. ASEAN - asia Pacifi E] . . ¥ Wine
for elxa;ngle, 'C|||§k on BRIC e & [ hustralasia B8 B ~—— Double click a region to  spircs
— ommanweat: - igarerres
o ey s LSS e s e ) e select all countries one X oot
India, China Eunzane B Latin Amarics M2 level bel T s
P B[] Middle East and Africa D@2 evel below o "
ace - Marth Americ 3 Deaths fram diseaszes of respirstory system
MEHA [N canada @ X Deaths from chranic liver dizeases
Mercosur Flusa BEE @ 3 Heuseholds with & monthly dizposable
MAFTA incoms suer US$2,000
NAM B[ western Eurape BE 3 3 Households with 2 manthly disposable
|| oEco Econamic regional tatals income ever US$S,000
3 Houszholds with 3 menthly dispessble
income swer US$8,000
X Populastion 2ged 18 January 13t
X Population aged 25 January st
. . ¥ Population aged 25: January Lst
Click the [l icon to e !
expand regions and e
select individual countries X e
> Russia
> Braazil
¥ Australasia
> Australia
» Mew Zealand
> UsA
Takes you back to
the categories page . .
) - g pag Click the icon to
Find countries within the menu delete countries from
Kev your selection
= sratistics EReponts
[ Gomment il Sources Find Geagraphy:[Usa [=0]
About Euromonitor International  Terms & Conditions @2008 Euromonitor International

Your search item will

be highlighted in red Once you have bwt your search

query, click

generate your results




Understanding the results page
The results list contains all the data matching your search criteria.
You can view: All Results, Statistics, Reports, Comments, Sources and create a personalised results list.
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My Home > .
Results List Click [=] to save HeLP @
The 42 icon takes you ————3» your results list——————» =2 &

back to the menu search
to modify selections

data is to

The quickest way to view
5 B] button

click the EEETGEIES

A summary of the —————>>
types of data found

The number of results ———3
returned are in brackets

939 search results found

Statistics (181) 2
Countries and Conzumers (68) 2
Market Sizes (22) [
Campany Shares (18) (@
Brand Shares (18) 2
Cansumer Expenditure by Mumber
of Household Members (7) (2
Consumer Expenditure by Type of
Heuzehald (7) B2
Cansumer Expanditure by Age of
Househald Head (7) &
Cansumer Expenditure by
Ecanomic Status of Housshold
Head (7) @
Cansumer Expenditure by Tenure
=

Caonsumer Expenditure by Region

- (7) B2

Consumer Expenditure by Income
=
Reports (210) &
Company Profiles (174) 82
Country Reports (26) 3
Comment (363) [
Sources (165) (%

Click on the & icon to
view all country reports

My Selection

BUILD b

~Statistics print your results list

7] ==— Click here to view all statistics 3 show 10 resuts E1 @
Filter by Geography B @) Fiter by Type B @ Fiter by Category BEA @

Category ~  Geography ~  Type =
[T consumer expenditure China Counfries and Consumers
[ Consumer expenditure These tabs allow you to India Countries and Consurners
O consumer expenditure . Australasia  Countries and Consurners

filt Its b h
O consumer expenditure HTer results by geograpny, Australia Countries and Consumers

[ Consumer expenditure

type or category.

[ censumer expenditure . . Thi Russia Countries and Cansumers
is drop down
0 consumer axpendture Click @ to apply the filter brasl  Counties and Consumars
O consumer expenditure menu allows you to  us=a Countries and Consumers
[ Deaths from diseases of respiratory system change the number Australasia  Countries and Consumers
[ Deaths from dissases of respiratary systemn . Australia Countries and Consurmners
of results displayed
REWIEW MY SELECTIONS
1234 5., 19MNext
~Reports
S /show 100 results E1 @
Filter by Geography B @ Fiter by Category BB @ Filter by Type B @ Fiter by sub Type EAE@ sort by Title EI @

= Tide ~  Geography  Type ~ | Sub Typa - [Date =
O altadis 54 Spain Company Profiles Company Factfils 06/03/2008
O  anheuser-Busch Cas Inc usa Company Profiles Company Factfle 14/11/2007
[l sahi Breweries Lid Japan Company Profiles Company Factfile 25/01/2008
[l #sia Pacific Breweries () Pte Ltd Singapare  Company Profiles Company Factfile 07/01/2008
O  Bacardi & CoLtd Bermuds  Company Profiles Company Factfils 12/11/2007
O  eacardi Lion Pty Ltd Australia  Company Profiles Company Factfile 01/02/2008
[0 eacardi Usa Ush Company Profiles Company Factfile 14/11/2007
[0 Balkanskays Zvezds ZAO Russia  Company Profiles Company Factfile 15/11/2007
O ealtika Pk 080 Russia Company Profiles Company Factfile 04/01/2008
[0 earton Beers Ltd - Gambrinus Co Usa Company Profiles Company Factfile 14/11/2007

REVIEW MY SELECTIONS

This icon allows you to

Mew Zealand

Countries and Consumers

Creating a personalised results list
The results list highlights all matching statistics, reports and comment from your research criteria.
This can be filtered to build a tailored list of results.

1.

Tick boxes to select data
you want to add to your
personalised results list
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My Home >

Results List

»

939 search results found

Statistics (181) 3
Countriez and Consumers (68) (2
Market Sizes (22) (2
Company Shares [16) &
Brand Sharas (16) B
Consumer Expenditure by Humber
of Household Members (7) [
Consumer Expenditure by Type of
Housshold (71 B
Conzumer Expenditure by Age of
Household Head (7) 3
Consumer Expenditure by
Econamic Status of Housshald
Head (7) @
Consumer Expenditure by Tenure
mE
Conzumer Expenditure by Region
mE
Consumer Expenditure by Income
me

Reports (210)
Country Reperts (3€) &
Company Profiles (174) &

Comment (383) &

Sources (165) [

COUNTRIES

CONSUMERS ~ COMPANIES

2.
Expand menu to review your selections

CEDGRAPHIES

~My Selection
[ <-———3.
Click to view your

BUILD hY SELECTIONS

Del  Info Type Title Geography
X Statistics  Consumer expenditure Brazil personalised Results List
* Statistics  Consumer expenditure usa
> Statistics  Beer Brazil
> Statistics  Beer usa
¥ Statistics  Wine Brazil
* Statistics  Wine usa
X Reports  Beer - Russia Russia
X Reports  Cervejarias Kaiser Brasil Sa Brazil
¥ Reports  Cigarettes - Russia Russia
¥  Reports  Consumer Lifestyles - US usa
X Reports  Reynolds American Inc usa
¥ Commsent Company Watch: what Pernod Brazil, Latin Americs, Morth America, Spain, United Kingdam, USA, Westsrn Europe, Warld
Rricard's acquisition of V&S means
far the mid to small-sized spirits
players
¥ Comment Tequila: the sector that nesds to  Asia Pacific, Australasia, australia, Canada, China, Czech Republic, Eastern Europe, France, Germ...
get aut more
> Comment Trend Watch - The menthol Morth America, USA
exemption issue
X Sources Mational Research Corparation ush
> Sources State Committes of the Russian Russia
Federation on Statistics
(GOSKOMSTAT)
~Statistics

SAYED RESEARCH

SUPPORT

HELP ©
(==

Type
Countries and Consumers
Countries and Consumers
Market Sizes

Market Sizes

Market Sizes

Market Sizes

Country Reports
Company Profiles
Country Reports

Country Reports
Company Profiles

Articles

Soenarios for Growth
Headlines

Audit & Survey Company
Official Organisation

&/ show 10 resuls EAE@
Filter by Geoaraphy BN @) Fiter by Type EAE@ Fiter by category EI@ ~——Filter results list using the
Category drop down boxes. ~ | Geography = | Type =
[ consumer expenditure . . China Countries and Consumers
01 Consurer expendiurs Click @ to apply the filter e Countres snd Consumers
O consumer expenditure Australasia  Countries and Consumers
O consumer expenditure Australia Countries and Consumers

[ consumer expenditure

[ consumer expenditure Russia
Consumer expsnditurs Brazil
Consumer expenditure Usa

MNew Zealand

Countries and Consumers
Countries and Consumers
Countries and Consumers
Countries and Consumers

www.portal.euromonitor.com




Analysing your results
When you click View All Results on the Results List, Statistics, Reports, Comments and Sources display automatically.
Navigate from statistics to reports, sources and related results using the tabs at the top of the results pages.

Easily navigalte between results When il: appears you can create a graph of the whole table
1
A R B e S S e s |
: R R
Click to return to the Passport GMID INIERSATONA
resu |tS IiSt VieW SEARCH  INDUSTRIES COUNTRIES CONSUMERS COMPANIES GEOGRAPHIES SAYED RESEARCH  SUPPORT
My »vv.p stu\tT * * *
. HELE ©
Reports  Comment  Information Sources | Relatsd Reports Click ud to rank data
il - [=]=]
Expand to view all ————————>| »stansmcs rvoes ' . ] . )
p. . . e e Market Sizes ¢ Historic ¢ Retail Value RSP ® US$ mn ¢ Fixed 2007 Exchange Rates ¢ Value at Current Prices
statistics available \ey: B Relsted Reports B Related Comment i Chart for this Row B Company Shares W Brand Shares
i I T YT T S S S B 5
; Local currency China
e USE (y-0-y ax rates) Cosmetics and toiletries 8,249.3 9,266.6 10,445 6 11,569 6 12,826.2 14,296.3
Convert data e USH (fined ex ratas) Shampoo 537.7 793.8 973.0 1,146.3 1,401.4 1,675.5
. Eurs Gy-o-y e rates) 2-in-1 products 2985 3600 795.0 5934 5757 482.0
Use the analysis tools to create Euro (fined n rstes) Canditianers 174.8 1884 2075 238.7 2345 3595
customised datasets £ (g0-y en rates) sStyling agents 121.9 126.7 1313 1374 143.7 1506
) £ (et st vamas) Colourants 104.2 117.7 1312 1434 158.2 1754
Currency conversions B, Calour casmetics 799.5 316.7 1,024.7 1,130.0 1,522 14113
Local currency, $,€,£,Yen, Swiss Franc P ined e rates) Cosmetics and tailetries 3,183.4 3,350.8 35,5393 3,780.5 4,190.2 4,677.0
C v/ tant CHR oy eurates) ] Shampoo 235.6 258.4 274.2 296.8 332.1 373.3
urrent/constan CHF (fived ex rates) 2ein-1 products . . _ . R R
Assess the impact of inflation by Bl Gurrent/canstant Conditionsrs 365.6 392.1 4186 452.0 486.9 526.5
H H [ Unit multiplier Styling agents £.0 6.5 7.2 108 15.7 21.0
swapping the current (nominal) to =l e 2
constant (real) value data i Colourants 4.9 72.8 54.0 1037 1259 1512
+ CHANGE SELECTIONS
Calour casmetics 424 55.6 813 109.0 1428 183.2
. . . FChange Time Series
Unit multlpl!er . bChanga Data Typas Cosmetics and toiletries 4,733.0 ,344.0 £,653.0 7,659.1 8,711.7 9,869.1
Thousands, millions, billions ey Shampoo 346.9 398.1 448.8 5020 5369 5786
= 2-in-1 products 101.8 119.3 1328 1424 1517 1595
. Fehange Geographies :
Volume conversions Conditioners 81,7 95.4 1101 1254 145.5 166.6
Litres, Hecto-litres, UK/US barrels, Styling agents 100.5 119.2 1376 1580 1725 1905
£ diff e Colourants 2913 390.2 4612 5407 529.7 7201
Cases of different sizes Calour casmetics 648.5 730.2 a08.4 1,023.6 1,1371 1,259.1
Growth ) View related reports Cosmetics and toiletries 10,740.0 12,5658 14,8910 17,3718 19,6874 22,2298
Year-On-Year growth, period Sharnpoo 667.0 5211 1,008.9 1,101.2 1,289.5 14701
growth, growth index Chart data 2-in-1 products 301 313 288 27.3 239 246
Conditioners 910.3 1,105.8 1,473.7 1,746.3 2,095.3 2,446.7
Per capita/households Styling agents 9.3 7.2 20,0 X 1186 1384
Colourants 344.3 236.3 1,184.3 1,342.5 1,350.0 1,5525
Calour casmetics 312.3 223.3 1,094.3 1,315.2 15196 1,753.2
| ]
Change selection ) Catequry defiftions | Region definitions | Calculstion varisbles —— (lick here to find data definitions and conversion values
Use the drop d b 1o ch View related comment gurces:
se the arop aown boxes 1o change

the information displayed in a results . Create unique totals by summing selected rows
: Pivot rows and columns q Y SUMmMmIng < :
table. For example, view forecasts, ﬁ E Use the check boxes to specify which rows to sum

change categories and countries
8 8 (3 Groupand sumall rows Y Percentage button (@ Change groupings button

Navigation and output

Depending on the type of results you have selected, there are a number of ways in which you can Easily navigate to supporting

navigate and output your analysis easily. statistics and comment
|
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My Home = Results =

Output options L veLe @
Statistics Comment | Information Sources
E EXpOrt to Word » E!‘@ RELATED INFORMATION
*TABLE OF CONTENTS Statistics E
@ Export to Excel EXECUTIVE SUMMARY .| Alcoholic Drinks - Russia e elated Statistios
wodka Gensumption Substituted 21 May 2008
1: by Drinks With & Lower Alcohel View whole report Industry Reports -]
“= Export to PDF Conesne EXECUTIVE SUMMARY beer - Russie
Increased Health Awareness Ciderfperry - Russia
@ . Influences Conzumption Vodka Consumption Substituted by Drinks with a Lower Alcohol Content RTDs/high-strength Premines - Russia
Print Sliow Recoary after The Crisis Spirins - Russia

Russia saw sales of traditianal local faveurite vodka cantinue to underpin a significant partion of tatal sales during 2007, However, although
1ill dominating Russia's alcoholic drinks market, vadka has seen something of downturn as a result of heaith conseinus €onsumers migrating

Markst Dominsted by Locsl stll d X s Y " 5
E Save to Saved Research to drinks containing less sloohol, netably beer, which als benefited from agaressive marketing by the brewers, The same story wss NOLtE  Company Profiles =

Players
Future Srouth To Be Fuslled by case awer the entire spirits sector, with imported brands, notably blended Sootch whisky, experiencing solid growth,

Products With A Lewer Alcohol

in 2008 Wine - Ruzsia

Efes Breweries International My - 4]

Increased Health Awareness Influences Consumption Alcohelic Drinks - Ruzsia

Centent Fanagoriya OAO - Alcohalic Drinks -
KEY TRENDS AND DEYELOPMENTS The emergence of an urban middle class attracted to prestigious Western spirit brands has driven demand for higher-priced imported Russia
Alcohelic Drinks Market products in Russia. For example, imports of rum, tequila and even vodka performed well over the review period. As well as a pull there has Gerrus Group - Alcehelic Drinks -
. . N afror The € i ! . ; . . N
Navigate to the sections —————3ps{ Recovers after The cnisis also been a notable push effect, as Russia is increasingly becoming a focus for the geagraphic expansion policies of major multinationals, ussia
. L. Trend Towards Consolidation illustrated by blended Scotch whisky being the best-perfarming spirits type in 2007, Less glamorous domestic brands have had to fight mare Ot Group - Aleoholic Drinks -
of interest within a report New Laws Crack Down on Tlsgal | squsrely with heslth issuss in the medis, o5 well as gavernment-sponsored campaions, which have servad to changs the wey Russisns view  Rossia
- D— . aleohol, particularly spirits. Pikra OAO - Alcohalic Drinks -
“*REPORTS Russia
PFilters Slow Recovery After the Crisis in 2006 Stawropolsky Vinno-Konyachny
. . . . . Zawod ZAO - Alcohalic Drinks -
Aleoholic Drinks - Russia The alcoholic drinks market in Russia is trying to recover after the crisis that ocourred in 2006 due to the government's introduction of the Russia
Anheuser-Busch Cos Inc new spirits control system and updated excise rates for all alcoholic products. Severe declines were witnessed in the impart and production of g0 Gae - lcoholic rinks -
acardi & Co Ltd wine and RTDs, The government's measures simed against illegal aleohal sales had the oppasite effect - creating a crisis in legal imports and — gussia
Baltiks BE oA production, and, consequently, losses in tax collsctions in the alcohalic drinks market in the late review period. Tomskoe Piva GAG - Alcoholic x|
Bavaria NV Market Dominated by Local Players Comment =]
Carlsberg Afs ) ) E
Despite angoing consolidation activity through mergers and scquisitions, Russia's spirits markst remained highly fragmentad in 2007, due ta Category Watch: Tough times ahead &
Dizgeo Plc the prevailing dominance of local products and the strength of local brands. Major local producers, such as Synergya ZAO, continue to appear 1o Strong beers
Fiee rausrias Intemational KU - among the leading players, while the leading global player, Diagea Ple, still holds anly a very small volume share at a national level, That Category Watch; Cognac's value
Alceholic Drinks - Russia said, the presence of internstional brands and manufacturers was mors kesnly felt in 2007 as major playsrs look to the developing Russian imperative
Fanagoriva OAG - Alesholic Drinks - cpirits market as a potential opportunity that is too good to miss, Gompany Wstch: Permad Ricard
Russia takes VES
Foster's Group Ltd Future Growth to be Fuelled by Products with a Lower Alcohol Content Company Warch: Anadaly Efes
Servus Group - Alcoholic Drinks - =xperiencing strong growth through
s Srodp The Russian alcoholic drinks market is forecast to see its growth constrained by health conscious consumers migrating to drinks with a lower  emerging markers
Somedles Byase 5 alehal content, as the dominant Russian vodka sees sales eroded by products such as wine, FABs and, most notably, beer. The dominant Russia st to became the largest
. B spirits sector is likely to contract, although, with the emergence of an urban middle class, prestige spirits, such as blended Scoteh whisky, and  market for sparkling wine by 2009
Heineken NV fashionable drinks, such as tequila are expected to perform well in spite of the prevailing malaise. Premiurmisation is also likely to boost value  Scottish & Mewcastle - the glabal
Heineken Pluovarnys GO0 sales in brandy and cognac, cenzolidation continues
Holsten-Brauerei 4G Castal’s Franch sccent
nexbe oo adding f dka sal
InBev — fdding fizz to vodka sales
Lenok a0 The changing face of Russian wine 7|
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